
 

   

 

Sunrock Responsible Marketing , Public Relations  & Lobbying  
Policy Statement  
Towards transparent and responsible communication 

 
At Sunrock, we believe that honest and responsible communication is essential to building 
trust with our stakeholders and contributing to a clean energy future. We recogni se that our 
marketing , public relations  and lobbying  activities shape how stakeholders understand our 
business, impacts  and ambitions.  As a renewable energy company, we communicate 
regularly about environmental and social topics and  we engage with policymakers, 
regulators, trade associations and other stakeholders on matters relevant to the energy 
transition, renewable energy deployment and sustainable business practices . We therefore 
have a responsibility to ensure that all communications and advocacy activities are 
accurate, transparent, balanced and supported by evidence.   

Our Approach  

 
Substantiated  claims and transparency  
W e seek to ensure  that all communications are truthful, accurate and substant iated.  Where 
we make environmental, social or sustainability -related claims, we will ensure that these 
claims  are precise, verifiable and supported by reliable evidence  and are based on 
recogni sed methodologies, credible data sources or scientific information where relevant . 
We seek to avoid any form of misleading communication, including overstatement, omission 
of relevant information,  or unsupported claims.  We seek to ensure  that communication 
accurately reflects  the scale and significance of our act ions and impacts , and w e will clearly 
communicate important limitations, assumptions or boundaries where relevant.  We avoid 
greenwashing  or any other form of misleading representation.  
 
Ethical marketing  and public relations  practices  
We conduct marketing  and public relations  activities in a manner that is consistent with our 
values , integrity  and respect for people.  We will  respect human rights and human dignity in 
all communications  a nd advocacy activities  and  respect stakeholder privacy and applicable 
data protection requirements . When using digital, social media and emerging 
communication techno logies (including artificial intelligence) , we do this  responsibly . We 
expect our external marketing, communications  and  public relations partners to uphold the 
same standards.  
 
Responsible lobbying  
We conduct advocacy  activities with integrity, transparency and accountability and comply 
with all applicable laws and regulations.  We believe that responsible lobbying can contribute 
positively to society and the environment by supporting policies that accelerate the energy 
transition and promote sustainable bu siness practices. We undertake  such activi ties only 
where they are consistent with Sunrock’s purpose, sustainability commitments  and long -
term objective of accelerating the energy transition . Our lobbying activities will  be based on 
reliable information and, where relevant, the best available scientific evidence . We will not 
knowingly support lobbying activities that materially conflict with our environmental, social 
and governance commitments.   
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W e recognise that industry associations, business federations and other intermediary 
organisations play an important role in public policy discussions. Where Sunrock participates 
in or supports such organisations, we will seek to ensure that their advocacy activities are 
consistent with the principles and approach set out in this policy . We will  engage 
constructively where positions differ from our own and positively influence the intermediary’s 
position ; and where significant or material  differences occur , we will communicate  these 
transparently to relevant stakeholders.  
 
No political contributions and anti-corruption and bribery  
Sunrock does not make financial or in -kind contributions to political parties, political 
candidates or elected officials for the purpose of influencing political outcomes. Sunrock 
maintains a zero -tolerance approach towards bribery, corruption and improper influence.  
Employees and representatives acting on behalf of Sunrock may not offer, provide, request 
or accept any improper financial or non -financial benefit intended to influence a business, 
regulatory or political decision.  

Governance  

 
Risk management, compliance and raising concerns  
We recognise that misleading communications, inaccurate claims, unethical lobbying 
activities or breaches of applicable laws may create ethical, legal, financial and reputational 
risks. Compliance with this policy will be periodically evaluated through relevant governance 
processes established by Sunrock. Employees, contractors, suppliers and other stakeholders 
are encouraged to raise concerns regarding a ctual or suspected breaches of this policy. 
Concerns can be raised through Sunrock's Speak Up! mechanism and reporting channels 
and will be handled in accordance with applicable procedures.  
 
Accountability  and communication  
Responsibility for this policy rests with Sunrock's Executive Team.  The Executive Team is 
accountable for  approving this policy and any material revisions,  overseeing implementation 
and compliance with this policy , ensuring that adequate processes, resources and controls 
are in place to support  and promote  responsible marketing , public relations  and lobbying  
practices  and monitoring associated risks.  
 
The Director  of  Commercial Strategy, Product and Marketing is responsible for implementing 
this policy an d promoting awareness throughout the organi sation.  All employees and 
representatives acting on behalf of Sunrock are expected to adhere to the principles set out 
in this policy. A copy of the policy will be  accessible  internally and externally.  
 
Approval  
This Responsible Marketing , Public Relations & Lobbying Policy Statement has been 
approved by the Executive Team of Sunrock and applies across all Sunrock operations.  
 
Policy Owner :  Tim Kayser, Director Commercial Strategy, Product and Marketing  
Approved by:   Bram Poeth , CEO  
Effective Date:  1 Octo ber 202 6 
Review Cycle:  Every two years or sooner where required  
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